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ComeJanuary2, 2010 which brandswill
be VIVIDLYrememberedas usheringin
the New Year,in the minds of the (est)
1,50Q0000 consumersand the additional
countless millions included in the Live
Feed and national media TV viewing

. A o audience?
o Wl Only the TSD NYE Package
%) 3 ; Stakeholders will be uniquely
25 poised and capable of

punching through the activity

in Times Square to make a
Who QEtS remembened? memorable impression!
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: New's Corpomtlon

In an effort to be bothREALISTI&hd FAIRwhen it
comes to providing estimated impressions, it bears
pointing out that we are referring to theDpportunity
for the consumer to actually VIEW the media
message, as well as the actl@UALITY of the
Impressionthat only a TSD package can deliver on
bSs ,SIFENQRa 90S 51& Ay ¢A
To that end, ONLY th&€SD NYE PACKAG&Rich all
incorporatethe 5 BiggestBrightest, and by far the
Most Prominent digital 2-way interactive signsn
Times Square, are truly and realbgpable of cutting
0 KNRdzZAK (GKS Of dzil Gt SWhe2y b
guestion that every advertiser wants to know is:
c’x2 KSYy 2dzNJ O2y adzySNE S|
olFlff RNRLASX ¢gAff GKSe& |

Itts GlsouatpoartuniO/p PreNrE TED Mcpagopr 29000ssg:deet

of Dlgltal Spectacular Slgnagthere | be no doubt

& Qualityty Ay GKS O2yadzySNRa YAyR |
RFeX FYyR Ayd2z (G4KS bSg S
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TS MeasunablehAssttssets
AachuperSign

Al £ ST NI SpeftgcHdrHDA

AFOX / News Corporation Sign

AReuters Times Squate

ANASDAQ

A Countdown Clockn nyEe pay only

A Entry Sampling from® & 8t AvenuesSon nve pay only

A Sampling from GCT/ PA / Penn Stati@mve pay only
plus

A ROI Bonus Schedule for month of January 201(

CearCrgyng  CERRRED GMR @ BRRKiNG

serving NYC simew 1999 5

omotion °



